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Yearbook Quality of the Media 2024
Presentation of the findings on the relationship between SRG and private 

media
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Dr. Linards Udris

Member of the Executive Board fög
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General remarks

– Presentation in English at:

     www.foeg.uzh.ch/en  > Yearbook Quality of the Media > Other documents

– Submit questions from the live stream via: 

     www.slido.com, Code: #4097545
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http://www.foeg.uzh.ch/
http://www.slido.com/


«Crowding out» argument – do public media displace private media?
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Current state of research
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Method of the study

Data source: Digital News Report, Reuters 

Institute (University of Oxford)

Representative population survey of approx. 

2000 people in German- and French-speaking 

Switzerland

Focus on news use

Analysis: use of channels and media brands, 

willingness to pay for online news
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News users of SRG use private media more often than non-users
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Data: Reuters Institute Digital News Report 2024 – representative online survey of approx. 2000 participants at the beginning of 2024.
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News users of SRG use private media more often than non-users – also online

Data: Reuters Institute Digital News Report 2024 – representative online survey of approx. 2000 participants at the beginning of 2024.



Only a small part the population are exclusive users of SRG online
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Data: Reuters Institute Digital News Report 2024 – representative online survey of approx. 2000 participants at the beginning of 2024.



No correlation between the use of “free” media types and the willingness 

to pay for online news
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! Political

News

X

Use of offline media types

Use of online media types

17%

Willingness 

to pay

Important factors: interest in politics / news, gender, age, language region

Data: Reuters Institute Digital News Report 2024 – representative online survey of approx. 2000 participants at the beginning of 2024.



No «crowding out» ─ positive interaction
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«There’s not much left because of SRG»

The “crowding out” argument is not 

supported by empirical evidence

«A cake for everybody»

Use of SRG news and private 

media complement each other 

➢ International research shows: strong dual media systems and “healthy 

democracies” are linked to each other

Data: Reuters Institute Digital News Report 2024 – representative online survey of approx. 2000 participants at the beginning of 2024.



Yearbook Quality of the Media 2023
Presentation of other main findings
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Dr. Daniel Vogler

Head of Research and Deputy Director of the fög
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Swiss population still critical of the use of AI in journalism
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Data: fög – representative online survey in Switzerland in June 2024, 1,287 participants from German- and French-speaking Switzerland. Bild: iStock_Katleho_Seisa

Bild: iStock



Acceptance of AI-generated news remains low
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Data: fög – representative online surveys in Switzerland in June 2023 and June 2024. 1,254 (2023) and 1,287 (2024) participants from German- and French-speaking Switzerland.

Would you 

read news articles that

were written…?

Without AI

AI-assisted

AI-generated

(rather) yes Neither (rather) no Don’t know



Higher acceptance of AI in supporting functions
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Data: fög – representative online survey in Switzerland in June 2024, 1,287 participants from German- and French-speaking Switzerland.

Do you think it makes sense 

when AI is used by Swiss media 

for the following tasks?

translate news articles

uncover and combat fake news on social media

data analysis

shorten news articles

personalized distribution of news articles

generate headlines for news articles

moderate user comments on news websites

rewrite the same news article for different users

create images

write news articles

(rather) yes Neither (rather) no Don’t know



The audience expects detailed declaration of AI
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Data: fög – representative online survey in Switzerland in June 2024, 1,287 participants from German- and French-speaking Switzerland. Bild: iStock_Gorodenkoff

How much do you

agree with the 

the following statements? 

Swiss media 

should…

91%: always be responsible for

their AI content

76%: declare the use of AI in 

detail

48%: declare the use of AI once

Bild: iStock



According to the audience, Swiss media do not consistently use AI 

responsibly

Data: fög – representative online survey in Switzerland in June 2024, 1,287 participants from German- and French-speaking Switzerland. 
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The news outlets 

that I use 

most often...?

(rather) yes Neither (rather) not

use AI responsibly

declare their use of AI in detail

cover AI usage and guidelines

let the audience have a say when using AI



The majority are in favor of compensation for the media by AI providers
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Data: fög – representative online survey in Switzerland in June 2024, 1,287 participants from German- and French-speaking Switzerland. Image: iStock_Philipp_Hoeppli

Should AI providers 

financially compensate 

the providers of journalism 

when they use their content?

45% are in favor of compensation 

by AI providers

28% are against such compensation

27% are undecided



The overall quality of media types is converging 
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Data: fög – Manual content analysis. 68 Swiss news outlets, random samples of the total output 2023 (n = 20,431 articles)

overall quality score relevance diversity contextualization professionalism



Share of news-deprived rises to 46% in 2024
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Data: fög & GfK Switzerland – representative online survey in Switzerland at the beginning of each year. Approx. 3,400 participants from German- , French-, and Italian-speaking Switzerland.

Heavy Users News-deprived Persons



Attracting new subscribers remains difficult
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Median price of online subscription 

18.- CHF per month

What would be (...) a fair price

that you would be willing to pay?

1 CHF or less

between 1 and 5 CHF

between 5 and 10 CHF

between 10 and 15 CHF

between 15 and 20 CHF

between 20 and 25 CHF

between 25 and 30 CHF

more than 30 CHF

I wouldn’t pay

Data: Reuters Institute Digital News Report 2024 – representative online survey of approx. 2000 participants at the beginning of 2024.



Strong concentration of media content driven by TX Group and CH Media
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Data: fög – Automated text comparisons based on the manually coded data set of the quality analysis. 11 newspapers in German-speaking Switzerland, random samples of the total 

output 2015 to 2023 (n = around 200,000 articles) 



Multiple use of news articles increased by 6% in regional coverage
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Data: fög – Automated text comparisons based on the manually coded data set of the quality analysis. 11 newspapers in German-speaking Switzerland, random samples of the total 

output 2015 to 2023 (n = around 200,000 articles) 



Fazit

– Structural problems of journalism in Switzerland persist 

– Uncertain financing and loss of reach

– However, the overall quality of the media remains relatively high

– Loss of diversity is problematic – especially in the regional area

– No displacement: Platforms and not SRG are private media’s biggest competitors 

– Swiss population remains critical of the use of AI in journalism

– Audiences have high expectations of transparency when media use AI

➢ Stronger cooperation between public and private media 

➢ More unifying "media patriotism" is needed within and outside the industry

➢ More transparency: Detailed disclosure of when and how AI is used

➢ Sustainable solution for media financing
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Many thanks to our partners!
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Questions from the live stream via slido.com, Code: #4097545



Panel discussion
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Michael Wanner

CEO CH Media

Min Li Marti

Member of the 

Swiss National 

Council

Nathalie Wappler

Director SRF

Matthias Müller

Co-President 

„Halbierungsinitiative“

Prof. Dr. Mark 

Eisenegger

Director fög

Matthias Ackeret

Editor in Chief 

persoenlich.com

(moderation)
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Questions from the live stream via slido.com, Code: #4097545



Thank you for your 

attention!

All content at 

www.foeg.uzh.ch
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